SM/ RTER IN 2025:
TURNING NPS & CSAT
INTO BRAND AMPLIFIERS

Looking for ways to improve your marketing results
with less resources? Join this hands-on workshop and
make a 2025 your best year yet!

t Details:
date: Tuesday, February 11, 2025

Time: 5:30 - 7.30pm EST

ion: 12110 Sunset Hills Rd Suite 600,

Reston, VA 20190

~ Landrum

William Gardner
Marketing and
Sales Leader



Workshop Demographics

1. Do you have a NPS / CSAT workflow set
up yet? Il

2. What relationship do you have with your , ‘ :
clients / customers?
1. Transactional - Quick Purchases s

2. Collaborative - Large engagements

3. Transaction frequency:

1. Low - Monthly/Yearly subscriptions or
engagements

2. High - Daily purchases



William Gardner, Marketer

* Biopharmaceutical: Biolnnovatise, Vigene
Biosciences (Charles River Laboratories)

* SaaS/PaaS: Xometry
* Research and Advisory: Outsell, Inc., Baker Tilly

e Manufacturing: Industrial Marketing Specialists

s Biolnnovem T@ GA

Industrial Marketing Specialists

Gardner Advisory LLC



Workshop Overview — Take NPS and CSAT one
step further than operations

EMPOWERING AND IDENTIFYING AUTOMATED NPS AND CSAT USING NPS AND CSAT DATA FOR
PROMOTERS WORKFLOWS LEAD GENERATION AND BRAND
AMPLIFICATION




by qualtrics*

Integrates so easily with CRM platforms,

marketing automation platforms, and Slack
of course

Extremely user friendly, very customizable, e kel e YUt recarmmend

nice des Ig n [Company] to a friend?
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Perfect for customer service email
signature surveys, post-order email surveys,

etc.



Empowering And Identifying Promoters
The Why

Pro-bono brand advocates are hard to come by
and remain extremely powerful for new business,
and generally have low service costs.

Promoters can be used in so many different ways,
ranging from minimal effort to maximal effort, to
attract more business.

Contact reminds customers that the marketer
cares about their business and wants them to be
satisfied. Customers appreciate human contact.
(Increases chance of loyalty)

Successfully identifying your company’s promoters,
looks great for you.



Empowering And Identifying Promoters
Starting Place: Inherited Database / Contact List
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marketing cloud
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CRM and Marketing Option 2:
Automation Platform Zapier with

(Absolutely not Zoho) / Delighted
List: Contacts Integration
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Opportunities by qualtrics™ Automation Platform
Brand
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Product, Customer Service, Operations Centric Marketing Centric




How To Make Promoters Like You Even More

Thank them (no seriously)
Send them swag and goodies

* Offer them the first trial, experience,
samples of new products

* Flatter them by inviting them to
roundtables, in-depth interviews,
whitepapers, etc.

* Referral credits or commissions




Using NPS and CSAT Data For Lead
Generation And Brand Amplification

Google Reviews — Ideal for B2C or businesses where geography is important

» TrustPilot Reviews — Ideal for high volume transactions
* G2 Reviews — Ideal for B2B SaaS
= TripAdvisor — Ideal for B2C, experiences, or hospitality

Getting permission to add a logo to a website — Ideal for companies that work with Understanqu
enterprises your customer’s

o000 0O0OO desired level of
Contributing to a whitepaper — Ideal for highly custom services or projects or where effort is key as
value is not tangible or difficult to establish well as the best

Promoters way to attract
Invitation to a roundtable discussion on new product ideas, new ways to improve the new customers

company, and meet other brand promoters
Co-hosting a webinar or a collaboration video

Referral bonuses or affiliate program — Ideal where transactions are simple (no
proposals), where social media plays a significant role in the industry, and where
creativity plays a role

Co-present at a conference



Hello Researcher,

| wanted to reach out and say hi. According to our records, you have purchased
molecular biology services from us in the past for your research.

If you could take a few moments to review your experience with us on Google, we would
appreciate it. Reviews help our business so much and let us know how we can improve.

As a token of our appreciation, we'd like to send you a Cas9 Ninja shirt, see below image!
It's our way of saying thanks for submitting a review. You can leave your review
here: Biolnnovatise Google Review.

Once you've left your review, simply reply to this email with your mailing address, size,
and a snippet of your review, and I'll ship your swag

Let us know if we can ever help with anything,
William

William Gardner
Marketing & Sales
Biolnnovatise Quick Turnaround Molecular Biology Services

13 Taft Court

Suite 220

Rockville, MD 20850
(301) 838-8675 x
info@bioinnovatise.com
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‘Suggest an et Own this business?

Xometry
xometry.com

: TrustScore 4.7

Gaithersburg, United States
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Custom Manufacturing
at Your Fingertips

Wt .08 a1 ahways opem for
busines.

646 reviews

Latest reviews v
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COLOR VALENTINE ONE

¢ You found my
secret $50
Xometry referral
link!

$50 Xometry credit when you use the

below link to sign up for a new Xometry
account!

| personally use & recommend Xometry
as a reliable and fast network of CNC
machined, 3D printed, injection molded
or sheet metal parts.

https://mbsy.co/McjmL
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Take NPS and CSAT One Step Further Than Operations

William Gardner

Sales & Marketing Lead Biolnnovatise; Marketing Automation Expert Industrial Marketing Specialists; Owner Gardner Advisory LLC




